


An Index of Industrial Distribution Articles 


Here’s a listing of articles that appeared from January through June 1956 





SALES HELP FOR SALESMEN 


Saces Cire with Sates Errorr Jan. 56 9% 
Des Moines salesman upped volume 57% in 
three years 
Try Your Luck ar AMUSEMENT 
PARKS Jan. 56 100 
Unorthodox location brought sales to Cincinna- 
tian 
Propucts & MARKETS . 56 110 
. 56 110 
. 56 110 
Apr. 56 110 
Sates Misstonary Work Mape Easier 
with Movies . "56 85 
Home-designed films prove successful for Port- 
land, Ore., salesman 
... 1 Mave MIsraKes Feb. '56 88 
“Don’t make assumptions—make sure” is York 
salesman’s code 
More COMPETITION ON PRICE AND Goons 
Makes SALESMAN Step Livevier..Feb. °56 94 
Macon salesman gives his views on today’s top 
problem 
Turee Essenriacs For Sectinc More. .Mar. 56 92 
Two Kansas City salesmen sell bearings—but 
there’s a difference 
Serxinc Is Five Parts Human 
RR iat Sie aWiadd cd (das ot Mar. *56 94 
That’s the psychology of a Cincinnati salesman 
Waar Makes a Goop INnpusrrRiAL Sup- 
PGW. BAGO oa ik. ce sks Mar. 56 108 
Detroit distributor executive stresses four quali- 
fications 
SALESMEN’s IDEAS THAT Parp Orr Mar. '56 181 
Two Ohioans kept their eyes on the unusual 
Is Ir Any Easter For THE Crry SALEs- 
Apr. '56 88 
Spokane salesman discusses pros and cons 
Fine Finisues Furnisn Five Sates... .Apr. 56 100 
York salesman services furniture industry 
Sate, SMatt—Bur Service, Bic!......Apr. 56 106 
Rochester branch gives 100-mile-an-hour service 
for 10¢ sale 
Seven SALESMEN We Can Do Whirn- 
PEE Pree ae re ere May °56 128A 
A. P. A. tells what salesmen shouldn't be 
Warcu Your Cusromers’ Mareriats.June 56 84 


Miamian has changed selling methods since the 
war 
TuerE Are No Unusuat ApptLica- 
TIONS May 56 128B 
Miami salesman tells of his role in power 
transmission service 
Turee’s Nor a Crowp—It’s A Sate. .May '56 128F 
Three Cincinnatians solve problem for engi- 
neering firm 
CustoMER “STANDARDIZED” ON Branps?.June '56 90 
“Sell him something” says Seattle salesman 
Keep in Toucu .. .Bur Keep Fiexiste.June "56 92 
Springfield, Mass., salesman increases selling 
time 
June 56 94 


Four precepts guide Newburgh salesman 


SALES IDEAS 


How to Inrropuce A New SaLesMan..Jan. 56 95 
Buffalo firm smooths way with an announcement 
Bonus PLAN For INsipe Starr Gers More 
Jan. "56 106 
Incentive program increased sales for Chicago 
firm 
Tuey Don’r Worry Asoutr COoLLec- 
Feb. "56 84 
Radio advertising and on-the-spot selling are 
answers for Columbus distributor 
Key to More Sares—Properiy-Man- 
AGED CREDIT Feb. 56 90 
Credit department performs sales function for 
Passaic firm 
Write Tat Orper Ricur Feb. '56 104 
One error can cause a chain reaction 
Turee Benerirs or A Service Suorp..Mar. 56 84 
Cedar Rapids firm features on-the-spot service 
Are You Gerrinc Your SHARE OF 
PROSPERITY? oh ....... iar. “56 85 
Kansas City and Newburgh distributors show 
you how to lead the way 
Boost InpusrriAL SALeEs witrH ‘Too. 
CLASSES Apr. 56 94 
Seattle firm develops product interest 
in this novel way 
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“Heir! Waar Do I Do Now?” Apr. 56 96 
What advice would you offer on this probiem? 
Key Line SELLING May °56 97 
PLANNING FOR GREATER PROFITS........... 100 
Roxie or SALES ANALYSIS 
Sates Data FLows FROM 
REPORTS 
Sates ANALysis Reports Are Key MANace- 
MENT ‘TOOLS 
THe MECHANICS 
Sate Quoras THat SALESMEN APPROVE.. ... 
Sates Trarnrnc: A “Must” 
ADVERTISING Hers SELLING PROGRAM...... 118 
CoorpINATED INVENTORY Supports SALES 
ERR Seen, oS: SR ee 121 
Contests App SALES INCENTIVE 
PERSONNEL Likes PROGRAM..............-.- 127 
“SOLUTION TO Our Prorir ProsLemMs” 
A DepartMENt SELLS HARDER June 56 89 
Richmond company concentrates inventory and 
manpower 


OrpER TO 


IDEAS FOR MANAGEMENT 


“DistR1BUTION WEEK” PROCLAIMED— 
Wins Enruustiastic Support... .Jan. 56 82 
Huntington, W. Va., program puts across dis- 
tributor story 
‘Two-Way Rapro Spreps Detivery....Jan. 56 98 
Delivery truck is as near as phone for Worces- 
ter firm 
Ir You Don’r Stock Ir—Apmir It Jan. 56 102 
Head of Buffalo company tells when it pays to 
turn down an order 
Freicht Cost Controc—MatrTer OF 
AWARENESS Jan. °56 104 
This can help you control freight transporta- 
tion costs 
How Mucu Dm You Make Topay?..Feb. 56 82 
Rochester firm costs invoices, keeps daily tally 
AuToMaTION .. . Wuat It Means To 
Feb. 56 97 
Here’s how industrial distributors fit into the 
picture 
Set YourseLF To Your Suppuiers....Feb. 56 106 
Buffalo firm does in mailing campaign 
Feb. '56 108 
Minneapolis firm tells what happened when fire 
imperiled building and stock 
Boost Truck Erricrency with INCENTIVE 
PLAN Feb. °56 184 
Perth Amboy management rewards drivers 
THe Conrusion or Cuancinc Prices. .Feb. ’56 188 
One man keeps prices current in Bridgeport firm 
Prorit-SHARING PLAN Has Pension FEa- 
ARS PS of eae Mar. 56 96 


Charleston, W. Va., firm promotes “sense of 
company” 
Wauat’s Happeninc 1n Your Marxet?.. Mar. '56 105 
Market research is answer for Seattle distributor 
Sup Same Day, But Next Day..... Mar. °56 185 
Bangor, Me., firm puts emphasis on service 
Sates ANALYSIS Apr. 56 97 
How management and salesmen of a Portland, 
Ore., firm feel about it 
MortrvaTInGc SALESMEN.............. May °56 128D 
Seven suggestions for good management-sales- 
man relations 
Catt Data Makes PERMANENT SALES 
RT eer June '56 86 
Call report system has dual benefit for St. Louis 
firm 
HaNnpwritteN Prices Save INVOICING 
Ds adie sv oakgeege din aiewss June °56 190 
Errors are minimized and operations improved for 
Newark distributor 
SaLes Reports ror Factory MEn..... June '56 194 
Pittsburgh distributor firm keeps suppliers’ men 
fully informed 


GENERAL 


Wuat'’s tHe Economic WeaTtHER Up 
AHEAD? Jan. 56 90 
Economics Department predicts sunny prospects 
for 1956 
1956—A Goop Year IN Prospect . "56 92 
Economics Department forecasts conditions tor 
24 industries 
Harvarp Opens Doors to INpUSTRIAL 
DisTRIBUTORS 
Graduate school offers management course to 
executives 
10ra ANNUAL Survey or DistTriBuTor 
Operations—1955 Mar. °56 97 
Sales show 15% jump nationally; regions up, too 
“IT Like THE Freepom”............... Mar. °56 184 
So says former Polish navy officer, now California 
salesman 
Tue SacesMan’s Wire Speaks Up....Apr. 56 82 
Questionnaire reveals wife’s attitude toward 
husband’s job 
Price—THe Gay Decrtver.........../ Apr. '56 90 
Comparison of status of 45 distributors in 1947 
and 1955 
Reap More anp Enricn Yourserr....Apr. '56 102 
Boston firm surveys personnel’s reading habits 
Two I.D. Schorarsmips AWARDED AT 
Braptey U... 
CSIDA and Peoria distributors sponsor scholar- 
ships 


Index continues on next page —> 








Index of ID Articles Jan.-June 1956 (Con’d.) 


DistRipuTOR FROM “Down Unper”....May °56 214 
Australian discusses similarities and differences of 
his country’s distributor operations 
Busrness’ PLans ror New PLants AND 
EourpmMent—1956-1959 ........June 56 82 
Here’s what Economics Department predicts for 
next three years 
INpuUSTRY INTENSIFIES COLLEGE REcruIt- 
Pry eae ey ae June °56 191 


Survey finds starting salaries up 


MEETINGS 
CooperATION Is THEME AT CENTRAL 
STATES Jan. "56 92 
23rd annual convention adopts five-point code 
of cooperation 
Forum Discussions Heap Procram...Mar. 56 90 
500 attend SIDA mid-year meeting at Palm 
Beach 
Disrrisutors Meer iw New Encranp.. Mar..’56 180 
NIDA members continue “Circles of Informa- 
tion” program 
West Coast Distrisutors Meer 1 Los 
ANGELES Apr. '56 108 
175 at two-day session, plan future conferences 
Marecrns, Mernops, Mais Topics at 
BROADMOOR Apr. °56 182 
250 attend two-day session at Colorado Springs 
DisrripuTor PaNet AND Booru PrRocGRAM 
Hicuuicur CONVENTION........ June 56 97 
2600 attend Atlantic City session 


PROMOTION 
Teit Ir to Everysopy ..Jan. °56 103 
Birmingham attracts new industry in nationwide 

ad campaign 


So You Want tro Pur on a Snow... .Apr. "56 178 
Sumter, S. C., distributor gives pointers based on 
his experience 
An Error Gers Worse . . sur Gets 
OE. 5. k's cuhicaueeaen May °56 128H 
Tulsa open house was “comedy of errors” but 
paid off in publicity 
Morrensen Supriy Sponsors INDUSTRIAL 
EXHIBIT May °56 210 
1200 attend 10th anniversary celebration at Mil 
waukee firm 
Ducommun Expiains ANNUAL MEET- 
BON wishes ool 69 0. ie SR June °56 195 
House organ tells why meeting is held 


LAYOUT AND DISPLAY 


A Hurricane Mave Us Move iw 
Hurry Jan. 56 88 
Rhode Island firm abandoned long-range plans 
when hurricane threatened 
15-Year Pian Propucep New PLants Jan. °56 108 
Plans became reality for Louisville distributor 
Ger Room to Do Bustngss IN........ Feb. °56 182 
Charleston, W. Va., firm analyzes access routes 
and leaves congested area 
Get tHe Decorator Toucn ww Your 
SHOWROOM Feb. 56 186 
“Originality” is keyword for Dayton decor 


EDITORIALS 


It’s Just SMart Business . .Jan. 
Wuere Do tHe Orpers Come From?. . Feb. 
How’p You Do? ....Mar, ’ 
Lost OpporruNItirs neowe.b 6 ae a 
Is Key Line Seciinc tHe ANswer?....May 
SALES TRAINING FOR WHaT?... June 





At the recent Triple Industrial Supply Convention 
in Atlantic City, there were several officially- 
sponsored social events —a tea, cocktail parties 
and a banquet. A series of pictures taken at these 
events will be found starting on page 190. 
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